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[#255%)

IEf#I1ZQ) [HF%E% ) <9, ‘researcher' (X, FFEDHEICOWT, BN AL CTHEEITI AERIET
%719, "Many researchers are working to find a cure for the disease.” (% { DfFEHE 23 % DL D
RfRiEE o 5 20 Iciisic iy #lAaTwz), @ THEE] 13 resource’. @ [#HE#H, & &
‘reporter’. @ [#HEAE. #LFFK] 13 reviewer TT

@R : ‘researcher' X, By research’ (iff529 %) 1o, NERTEER -er MV CTE HFET
T FIL &5 -er 23 K HEEA I X teacher” (SE4E). ‘singer’ (RTF). ‘writer' (fER) 7m &,
%< HYET,

2.
BE g

(#25%]
IEf# 3@ trend <, [MEF, Bhal, §ifr] 2EBWRT 48T, (b, 77y vav, #F 77/
oY=l AR ET S, HHA~O N RA L E %5 L 9, "Working from
home is a growing trend.” (FELEHKIIIAE Y 2205 3 HATL), ho@ERE X, O brand 25 [ 77 v
N. ). @'trade'ss TE 5. W51, @ friend 28 [RGE] &) BWR T,
QR AT X trendy T, [WATO. FATICHUR ] &5 EBRICZ Y 9, 'She always wears
trendy clothes.” (%132 bFITOMMEFHFT\3), ausr — a v & LT, “the latest trend’
(RHoUfT) 2 follow atrend” GRITZIES) LD Y F 9,




(#255%)
Ef#13@ [8932] <9, “vegetable 13, BHFH L LTRNL NI HANY) &5+ L4 T,
‘Doctors recommend eating at least five portions of fruit and vegetables a day.” (E# (X 1 Hicd 7
Kb SMpORYEHEE BN L2 fRLTWS), O [EY) 13 fruit'. @ 1EH] X
‘grain', @ [FLELS | 13 dairy product’ 25 % 1L F i Y) 72 HEE T F,
QR : ‘vegetable [l ., B O b4 L LTkbh 3, "Whatkind of vegetables do you
like?" (LA IO Z T ?), BRI vegetarian' T, [FEREFEED] L5 EIKT
T, XRFEFRHE D &iF avegetarian' & SV E T,

4.
;

)
Ef#IZ®Q [HF5ET, eV LA T <9, ‘onsale i3, FEMm2SEE XV b RWiFTEDS T 5 IREE
&K FTHAGETT, 1 bought these shoes on sale.” (FAlZ Z Dt % v — L TH 5 72), @O [HkFEH < X
‘for sale’ & §\> % 3, "This painting is not for sale.” (Z DRI IYITIIH Y TEA), @ [FEFEY]
NCJ 1Foutof stock’. @ [EICIE LT 13 on demand 258 2 £ ¢,
QR : ‘onsale’ & forsale’ IZJEH ICH S L\ wTF 25, ‘onsale i3 [E5[ffitg<J, “forsale’ i 7
DL L) ERATBEEL L), FRCT AV AFEFETIRZOXAIDHBKE T, [ F ) AEFETI
‘onsale’?s [HFEd | #EWT 2322 dH 0 325, URTHMAMLE TS,

(#ZE5]
EfRIE@ 5%, ~E] <3, ‘pollution’ld, ZER. K. Lx &2, (LAMELHEEY L o B ER
DBDICX-oTHINS Z & &IETH4F TT, The government is trying to reduce air pollution.” (EUfF
FEREKIGERZHAL L 5> e BoTwb), @ [ AH] iX population’, @ [Mizi&] (X position’. @ [
53] ¥ portion’ 28 % 1L Z ALY 7 HFE T
QR : “pollution' DH)GFEE L pollute’ (~%i549 %) T3, The factory polluted the river with
its waste." (% O THIZFEEY T ZHER L), avs—2 a v & LT, airpollution’ (KRG
). “water pollution’ (KE54). “noise pollution” (BEF /%), “light pollution’ (tE) 7 &'78
HYEA,




(#255%)
B @ THbEW. 380 ] ©F, ‘mistake’ (X, FHEL HIW. 178, A1 LIcE T 28Y 2534
#<¢, 'Imade asimple mistake on the math test.” (FAIZEFZD 7 A b CRIHEABENEZ L7Z), O
(%) (I'mist'. @ [§F] (' mystery’. @ NEAY] 13 mixture' 23 % 112 1L Y] 7z B35 ¢ 37
QR : ‘'make amistake' T [FEVZILT| LI RF 52 WHICA Y £ 3, B3 D mistake' 1%
‘mistake A for B’ < [A % B LiEZ 2] L) B CflibiE 3, "Sorry, I mistook you for
someone else.” (FAEHA, BhalzzHloNLEZLT LE),
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;
GED)
EfEIX@ D pleasant’ T, [k v, ELWw, BLORW]| Lw) BEROERFATT, AePHE, &
B, Rig7s &3, NICE Uz 52 287 %2&K L £3, "We spent a pleasant afternoon walking
in the park.” (FA7= B X AFEZBUFE L TR LW REB I L), fho#EREIL, @ present 28 [HTE
D] LHFT [BEoY]. @ peasant' 03 ELN 2 3ART [VIMER ], @ precious' 28 [HE 4, &iffizs ]
L) ERTY,
QR : ‘pleasant’ (XBfF please’ (~%E(X¢25) DIKAEFETY, "This music is pleasing to the ear.’
(Z OFHITHICOH X ), “pleasant’ DX #EE L. EE O EBHE un-" % {117 72 "unpleasant” (AR
%) T,

8.
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=)

EffIZD [~z wlic | ¢, “across from ~' i3, #E-°)Il, HEREERAT, M0 [EHiEms
WIC ] B LT3 2k AR TRIERA T3, "The post office is located directly across from the
train station.” (EERIZEROE AP WITME L TW5S), @ [~DBkiC ]| (3'nextto ~'. @ [~Dk S
I ] 1X'behind ~', @ [~DfIC | X between ~' 3% N2 ) 5 RI < T,

@2 : across from' 13 opposite’ & \» 5 HifiE ] & 1FIEHE CEWR Tl 9 & & 23 T% £ 9, "The hotel is
opposite the park.” (Z D FTNMIFREOHEPWEIICH 2), &b HORMD | BAT-CALE R % 3t
T HRRICIERF LD £ 9,




(#755%)
IEf#1X@d health' T, L@ (@, @ERE] 28K 245, MRATE R, e RRE
%#¥5 L £ 9. 'Mental health is just as important as physical health." CHffOf@EEEIX, BiADHEHE L [
UL BWEER), fho@ERE IR, O wealth' 28 [H., ME . @ growth' 28 [HKE |, @ breath' 23
(B M LW ERTT, SOOI, FICY A=y 7B TRALLT WO T, FED#E
Wk Lo ) Eilkd 5 2 kYT
QR : WA 3 healthy” (/. @I X)) <TF, ‘ahealthy diet” ({#EFEMNRRH), avr
—¥ = v & LTlE, “healthcare’ (E)%). ‘health insurance’ (f#EE{#f%). “in good health® (fE
T) BRERDHY ET,

10.
.
GED)
EfEE@ T2k, /¥ ©F, Ado demand 1Z. Fic [(GELCKk® 2) Tk, Fk]) &, RFHGEL
LTo [FRE] wvw) Z2o0EK%ZRH 3, The company could not meet the workers' demands.”
(ST FBE 72 b DERICIGZ 5 Z LA TEARDo72), "There is a growing demand for skilled
workers." (FMHITBIE ~OTRENEE o T 2), @ [iEfE] 1$ supply’ <. ‘demand’ & (ZXfic 7z %
BFHECTYT, @ T4y ¥ command' . @ [FEm] 1 discussion’ T3,
QR : "demand lZFF L LT [~% (MAoEM e L) ERkT2] L) E®RTh b
3, "The customers demanded a full refund.” (&7 b 1Z2FREZFRK L 72), ‘indemand T [FHH
BHb. N[BH D] L) GEICR D 5,

11.
;

(%3]

EfRIFO [~%#<T2 | ©F, ‘throw ~ away' lt, [~% (REARDDOLLT) TS, UnT 3]
L) RO AENEE T, Cthrow' 721 TIRHIC T2 &w ) ER T, "away (HZ H~) 28
i<zt MHETE2] LwH=aT v AHMb Y 9, "Please don't throw away empty cans on the
street.” GHD ICEZEEZFE TRV TLEI W), @ [~%25 ] 'pickup ~'. @ [~ZF{F1F 3]
X putaway ~'. @ [~%#1F% | it throw ~ T,
QR : HEE2Y it % them' @ X 5 &\ A4F OB & X, “throw itaway' @ X 5 ic, BhF & &lFHE o fHic
EL OBV —TE, IR TR YY) 2JEKCT 2, Swicd 2] bwiEKRTHlibNE
¥, ‘It was a great chance, but he threw it away.’ (Z UF#EIF OS> 7228, RiITZNZE STl
7)o




(#ZE5]
Ef RO MtHe¥E | ©F, “supplier' i3, ¥4 LICHEMPY — A, Btk 2 &2t 2 [t
¥EH. MAEH] 2EET 245 T9, "We have a contract with a reliable supplier.” (FA7z & 12 {5H#
TELMMEE LML E), @ HEH | 13 consumer'. @ [3&H | (3 supporter’, @ [4:7F
FH ] 13 survivor' 28 % N Z Y] 7 HEE T T,
OH 2 : “supplier 1ZBE supply’ (~% 53 2%) <. AERTEEF -er BMff T TE 2 HFET
¥, ‘supply and demand’ (f#5 & ) (IRFOHAMGE L LI ICEE T,

13.
‘

=)
EffIZ@ T o, BERZR ] T3, BAFA D secondhand 13, FIC=o0EH®EH Y 9, —2IF,
Vi cliz e . #rA—EiA LT ko, o] v ERTd, Toften buy
secondhand books online.” (FAlZ X <AV 74 v CTHEREZE D), b 5 —2iF, 1EHAR & ERE AR
L7=bDTidal, IEENAR, 72MEo] v EKRTY, [ wouldn't trust secondhand
information." (Z7:MZ DEWIIEHL2VES5), O [ZFHD] (X second’, @ [ D, HD
B\ 3 second-rate’, @ [WjF D] X two-handed’ T,
O : ‘secondhand 13 & LChfEbh, T, MENIC) Lwvw)EKICZ Y £9, Tbought
this camera secondhand. (ﬂ\bi ZDOH ATkl TH572), “secondhand smoke' 1% [SZE)HAE | %
BT 2 BEREEGEET

(#75%)

EfR13@0 exact' T, [1EffER, BER, TICZ0] LI BEROBEFATT, H#reThrel ik
(L FERICIELWZ L %/R L £3, "Could you tell me the exact time of his arrival?" (%o 1Ef 72 3|
BRI ZBZ TR TE T2 ?), ho@EREIIL, O'extra’2s HBM® |, 3 except' 25RiE AT [~
VT, @expert' 3% T [HMR] &v ) BEHRTT,

QR : FlF L exactly” (IEffic, £XL <) T, KifoMOH & LT Exactly!” (z0@Y 1) &
B ofibh s 2 &b IEFICH WTT, accurate’ b [1EfEZR] LRI 323, “accurate’ 23I7E fif

PIHERPHEFIGE N & ZIFT DI L, ‘exact’ 3T 072 bhwiEeh—HEmiAL 3

15.



(#755%)
IO TR <9, fuel'ld, v v 8Lz, BEREIELV T 20D T A LF
L dYHEESAFTT, AV Y v Al AR HA Fie L& E S, "We are running out
of fuel." (B < 2V 22T 2), @ [Hk] 13 future’. @ B~ 13 food'. @ 5] &
‘fog' AN Y] 25 HiEE T
QR : fuel 3B & LT [~icEl2wiifas 2] ©0 Wikivic [(EEPHGRAR L) 2HB 5. IR
T2 &I ERTLEDNE S, "His angry words only fueled the argument.” (D% Y i 72
SR, MERER L U072 0 72), fossil fuels' ((LAMAED 1ZERBERIE O IR CHEHI$ 2 HE A
HTT.

16.
;
(FZ]
IEf#IZ® TR, KR T3, “quickly (FHEF T, FoRH o fTbh sz L £,
“Time passes so quickly when you are having fun.” CEL A T 2K, K2 L THHLEE2),
@ T#EpIc] i quietly’s @ 22729 ] X quite’. @ [Frd7x]) 1PBEF D quiet' T3, T biEo>D
D LREPUT 2720, BF LT WHEEDOREH CF,
QR : ‘quickly' & fast' iz &b H b [EL] LFREETH, a7 VRIGEVWRS Y £, ‘fast'sd
[(BEhe D) HMEPE ] T e ERIETOIH L, “quickly' it T@IfEIc25) K2 W] &
ICHERZ Y CTEJ, Heruns fast.” (13 2 D A5# ), "He eats quickly.” (fRIZE~R 2 Dp33),

17.
.

(%3]
EfRI® i, A%ic] ¢, ‘indeed 1ZEIFI T, BIOXONECHEEMSEELZY ., WAL~
DI BERICEbnE S, very o ZEEFCEFOKICE VT, I WWEHTIMENALIAOR
%9, 'It was a very impressive performance indeed.” (B R >72), @ [ZDfRb Y

iIc | ¥instead’. @ [EWNIC] X indoors’. @ [HUNic ] 1 kindly 23 %2 2 1Y) e HiEE <3
O : "A: It's cold today. B: Yes, indeed.” (A: S HIZFEWTT R, B: 22, AYBiK) o XHic,
HFEoRSCmMAELZRTREL LTEibIE S, £/, Thank you very much indeed." i [44
ICEIDBYARLITIET] L), FEHICTETLDOZ D o EHOKRIUICR D £5,

18.



(#755%)
IEf#1x@d advertisement’ T, [JAd, Eix] #EWKL T3, MRCH—L R RAREELLHLE
527200, 7L CM, #iH - HELE, 4 v 2 —32 v MAgERE%ZIEL £ 9, "Many people are
influenced by advertisements.” (% { D ARAEHICHEINS), hoFERE T, O advice' 28 T8
& 1. ®advantage'2s [Flxi. AH7Zz ). @ adventure'2d B &5 EKRTT,
O R : "advertisement' (Z LIF L I1Fad” CK) ©'advert’ (¥&) &g E 3, 5 IL advertise’
(~%Jh#&33%) 7, “advertising company' T [JA&HMREEE | & 720 7,

19.
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GED)

IEfEIxQ@ T¥v )] ©F, ‘bakery' I, Xver—F, Zv¥— XMV -l EBEE, WKET2)5
ZEW L 9, The aroma from the bakery makes me feel hungry.” (Z 0 ¥V E2 5 OF T L AW
X, BEBESTVEEASICEEE), @ [HWE] X butcher's’. @ )R] (3 fish market' %
‘fishmonger's'. @ [J\HJZE] X greengrocer's’ 28 % M2 L) 7 HigE <3,

QR : bakery [3HhF bake' (v 7ad) %BEL) »OIRELAESTECTT, -ery id [~%5E5)E]
2 [~%2E2 5] #RTERERC. "grocery’ (BEUEIL) < 'winery' (7 4 YEHERT) & EICh
Ronxd, v ahE<AIL baker T,

20.
;

(%3]
IEfEIXQ D prepare’ T, [~0#Efiix 35, ~%HET 2] L) BRI, BF, ki, A
B, 7Ly T—vavhEDzoIic, Hid o THEAYCELEZ 2L %2KRL T, ‘Tneedto
prepare a speech for the conference.” (FAIZZ DEHED =D ICA Y —F R T 24D %), fthd
EREE, O repair' 28 [~%EH 9 2 |, @ compare' 28 [~% ik d 2 |, @ prefer' 28 [~ )5 % 4F
Tl LI EKRTT,
OB . %13 preparation’ (¥Eff) T, Preparation is the key to success.” ({23 p3h o
72). ‘prepare for ~'C [~D#(iix $ 5| Lo BTk {fibiE I, "Sheis preparing for her
final exams." (P2IIWIRAEBRDO Wi 2 LT %),

21.
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EfRIZ@ [7% =+ T3, ‘dessert'ld, BFORmBICHINIHVE~Y)., XX —F. 7427
V—4, B 25 L 3, "For dessert, I'll have the chocolate cake.” (F# —FiciZ, FaaL —
Fr—F%E0irEET), O ] X desert' LFRD . SR —DOTT IV FAREIICH D T,
@0 [~%FET2] dFELC desert” & W) BFEATY, @ 4RO | 13 just deserts™ & \» ) KIHT
flibi 5 desert’ T, Z DD dessert’ & 135274 Y £,

QMR : ‘dessert’ (F¥—1) &'desert’ (W) 13, A~V ERENIEFICHOD Lz, HiEF
BED X CRHEZ 2 HBEORFEHTF, “dessert’ 13’232 2T [F4 ¥ — b+ &hA%m <, “desert
s A1 2T [F7H—1 ] LHIZMAEETILRATEEEL LI,

22.
;

=)
1Ef# 3@ @ vehicle' T, (B Lo) FEOY), Hlj] 2EWRL 3, HEHE, ~X, FFv 2o, N 2%k
&AW R 70 Ok OB FRARETET. X7+ — <A BRFETT, All vehicles must
stop at the red light." (£ COHEMIIREST TEILL AT NI R S\, o@EREIX. O vessel 23
Fic [CREo) fin] © [4%]. @' venture'2d [BIRIVEZE ], @'visual 23 EAF T [HED] & v
) BT,
QMR : ‘vehicle D' h 3R E LAVWERTY (FAfLvv L x—) T, BEI (V4470 il %k
WEF, amr—v a3 v LTiE, ‘amotor vehicle' (HEJH), ‘an emergency vehicle' (& H
M), ‘an electric vehicle' (FXHBIH) % L03H Y £,

23.
.

=)
IEff 2@ flavor T, BB D [JHBE, W] ZEKL 3, ‘taste’ & BlCwE 9235, “flavor
BEVPEMY AEb a0z, DohakcL 2EBAMNAKDWEIET Z L 28% ¢, "This
yogurt has a rich lemon flavor.” (Z® = — 7L b 387 L€ v OEIK), flhoEREE,
O favor'2® THIVI 2174, XFel. @ fever' st [ (5 D) ., @ flour' 28 [/hEH] & 5 EK T,
FEPARABETCH 2 D THEELILETT,
QMR : 4 ¥V RFFE I flavour' &K 5 D 23— <3, TBAFIEIX flavorful’ (EBEE A7) <
¥, ‘artificial flavors’ T [ AT&FFR &b 9,

24.

(##&5]



IEff#13@o contain’ T, [~ &HA TS, ~BA->TW»3 | L) EKRoOBFE T, R, &
P Lo T ic, 228K aeHNEME LTEENTWS I & %KL T, This drink does not
contain any sugar.” (Z DAPNCTIIWHEIZ V& TN Twiv), thoEREIX. @O continue' 28 [~
el 5 ). @'contact' 23 [~ L#AKZINS |, B'contest' 28 [ ~ICHEELXIBX 5, BFT 2] L)
=1 G

QH R : 4FF 1t container’ (%2, ANY)) <F, H#EED include lZIeko—F L LT [&®

%] L)y =27 A (ffl: "The price includes tax." flifgi3Fid% &) Aok L, “contain 3%
BWOHITYEINIC TA2TW3] L) = aT VARENTT,

25.

:

GED)

IEfRIE@ T~%#F 2, W® 5] T3, o heat' i, BEWlEr LoREr2 s xRl
% 9, 'Heat the oil in a frying pan before adding the vegetables.” (#73E% M Z 2 HiIC, 7 74 X T
MEELTLZT ), O [~%4T2] 1$'hit', @ [~ &~2%] F'eat’'. @ [~%[E3 ] 13 hide'2®
ZNENEY) e HEE T

QR : heat'l3fE & LT [, B LW EKRTHfibILE J, "The heat in this room is
unbearable.” (Z DFEDE X ITIEMTZ be\r), “heater'ld [BEFE#RE | O & T34, "heatup' &
WO HEED [~%Z2im0 5, B3 2] Ll ERTI(EbRE T,

26.
‘
(%3]
IEf# i@ available’ T, [fT& 2. AFTES, FATELTWE] &) BEROEAFTT, ¥
R —EAPBHMHARETHE L, ADBRo7 VL) T3 HEEH 2 2 L2 L9, "Tickets
are still available online.” (57 v FZE77ZA4 Y 74 VY TCAFARETT ), I'm sorry, I'm not available
atthattime.” (FHLERH Y AP, 2O FAEOTHERA), thodREIL. O valuable' 2
[&&E7% |, @visible'ss [HICR 2 2% ], 3 acceptable’7s [ZIFANLNE | &) EKRTT,
QR : 4L availability” (FIFH T2 22 &, AFAHREM) TF, EVARDEHTT A ¥ b A
v RSB L, “Areyou available ...?" (~IZHA LA LWTT 2 ?) LwH T THEICH DR
%, JERICEA R HEE T

27.
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3@ = A F— §&J1) ©F, ‘energy ld. VR NLENFEE LT [ZArF—] L A

[H2NEE) 3 5 72 OREIRY - WIERRIZ (3670, Jo. K1) omiT 2 B3 % 43 ©9, "Renewable

energy sources, such as solar power, are becoming more important.” CKFZHHED X 5 A HET

ANF =B LY EHEICR > TETW5), '[wasso tired I didn't have the energy to cook dinner.’
(B & THFENTOTHY REEZ TR b o72). O 871 (Zeffort, 3) [EB)| 1%

‘exercise’. () [B#5%E] 1 environment' T3,

OHE : WA L energetic (FE/IHI7. IEXUCIHGH 72) T3, 'He is an energetic and enthusiastic

teacher.” (lF= A ¥ v ¥ 2 CEWLAREATD), “energy consumption’ (T AL ¥ —iHE)

‘energy crisis’ (ZALF—fEH) Lwvozansr—vavd, HAMELZE RTEETT,

28.
;

=)
IEfRI1Z® [~%ffiz | T3, ‘decorate’ld, HESLEY., 7 —F L%, LVELL, BOIMICAE 2
7o 432 | &) ERoBE T3, They decorated the Christmas tree with colorful lights
and ornaments.” (FZ5 1327 ) A~2Y ) =% L Y &V DT A Foffih Thioz), O [~%EHST
% | ¥'declare’. @ [~%#1F 2% | 3 dedicate’. @ [~% P X4 2% | 3 decrease’ 23] 72 HLGE T
ER
QMR : 4L decoration” (EEffi, ffiv) <TF, "We put up Halloween decorations.” (FA7z % i3
vy 4 —vOfiVfiFE L), 47 Y T %EHid 2 HMKIL an interior decorator’ & FEIEILE 75

29.
‘

GH)
Ef @D too ~ todo' LT, [HEVIT~HDTTEARWV, ~FT2ICFFTEZ] &) EKE
T, "~ OEICBAFRPEEFSAY 9, COEXITidnot BEEThTwEEADR, Lafke L
THEMNRERIC R 2 DK E <3, [ was too tired to watch the rest of the movie." (FAlx &
FVIENTVZDT, ZOMEOKY #H2 2 eNTERDLo7), OERBIZ. QL@ [&T
D~ DT72] LWIHENRMEREZ, @2 [T 2138+t mic~7%] LHEWARREELZRL X
ER
QR : too ~ todo HCiF. ‘so ~ that..can't/couldn't.. o CTEXMEIZ LA TELT,
‘I was so tired that I couldn't watch the rest of the movie. 1%, RIREDHISC L IZITF CEKICAR Y
T, COFEXWZIIT AP CHENT 2 EEFEE T

30.



(#755%)
EfFZO [SEEICd | ©F, luckily' iz BERLC | v ) BEROFEIF T, BWBABEIW-2 L 2RL
¥ 9, XEHICEWT, Xk z2EMiT 2 2 L% \vTF, Imissed the train, but luckily, there was
another one in five minutes.” (FAIXFEHICHE VBN A, FHHICH, SHRICH 5 Kb o7), @
[E 5 L <) 13BAEE lovely'. @ [HIL <1 13JE4F lonely'. @ rélz‘éf A& & | BEAE lively' A
LIRAET ZEIFI TR, 2o D -y THD 2 BFEIITER TH 5 RUICHEREILE T,
QR | luckily' 1. JTBAF lucky' GEiE7) -y 2 fFJ CfEb n/-mlFE <3, WKL
‘unluckily' (f3iCd) <, FiO[ME CH T % 72 unfortunately” & 1313 R CEMK T 2 £ 97

31.
.
(FZ]
Bz advertise’ T, [~%ZJA&E T2, HInd 5] &) EROHFETY, BMMey—Ex, 41X
viaEE, TLe, FHill A vE—F v ok E oL —RICHIb R, ALk DB LE
1< 2 & %KL £, "Thecity is advertising itself as a great place for sightseeing.” (% @i lZBLLIC
BB LTHL ZEIRL T 5), fthoERIIE, @ advise' 28 T~IcBIE 3 % 1. 3 admire’ #*
[~ICELT 5, ~2EET S|, @admit' 2’ [~% (FFELZL) L] CWIHIEKT, wind
‘ad-"CHRE D ETERITELR Y 5,
QMR : 4l id advertisement” (A5 T, LiFLiFad < advert’ &g X nE 4, EExHT AR
‘advertiser’ (A5 F). JAEZER L the advertising industry’ T35

32.
.
(%3]

IEf#IZ@ 0 market' ¢, [T Z2EKL 9, TR AR5 H X 2 WELH 72 55T
(0HiE) . FREOREBEIEI SN HRW R (MG (LLx5)] oliixkiEL £3, "Thereisa
farmers' market in the town square every Sunday.” (FHEHIEHICHTOJAYC7 7 —~v—X~—7 v b
23FH2241 %), “the global market' (13 i5), fhoERE I, @ rocket' 28 w7 v b |, 3 pocket’

28 [R7 v b, @hbasket' 28 [22Z] &) EKETT,

QR : ‘market' [ZBEA L LT [~%ficie s, WEltET 2] LwoirEKdH Y 9, £
‘marketing’ (=774 v 7)) lFv YA A CTEELABZTI, ‘onthe market' T [FE D IcH T,
Ml & #0CJ. “supermarket’ (¥ super’ (HELL 72) & market' A G DX o 2 FETTS

33.



(#ZE5]

EffIZQ [~%#KE9 2] ¢, ‘putupwith ~F, [~Ziitz 2, HIET 2] v ) EROEEAH
B9, BE. A0, MRARIA SR, XAE2ELTICRITANDE L ERLET, 1
don't know how she puts up with his rudeness.” (%43 &5 > T O MALICHIE L T 5 D H 52
b)), O [~ITEW> <] it catch up with ~'. @ [~%EHF 2] I&'putoff ~'. @ [~%K
B35 (Iputup ~ Cwith' 7 L) 25#Y) 2RI T,
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IEf#IZ@0 in fact' T, [k, EFEX] L0 IEWRTT, BB~ EiconT, XDFLWIER
2. RICIZP LENGEEZMNIIMA 2 & 2icfli 5 KIITJ, "He says he is busy, but in fact he has a
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