LEME E2_023 OREREHE

1 ©) 6. @ 11. ®
2 ® 7. @ 12. ®
3 ©) 8. @ 13. ®
4 @ 9. @ 14. ®
5 ® 10. @ 15. ®

1.
;

(#ZE5]
[FIER] 1235 £ wre Ik Th RATHE ICHTN  2BELZRL. RUlz RIS e LET,
[f#3t] Rwifiz i3 (look on the bright side) &3 itz &, Gpositive (B EM 7 /Rl % 72) 23
YT, & oOnegative 13 (FEM ). @passive 13 (ZBY72),. @massive (3 (EK7%) 7o
TAETT,
QR : [z m 7 — =2 ] positive thinking: 77 2 ¥, positive effect: R\ g% / [JEFGE -
Wiri] optimistic: @7 CRRICKT L C) |, constructive: Eaxi7: / [%#%5E] positive:  (F&
AERDY) Btk o

2.
:

(#78%)

[FIfR] Zzotfiid, HRF2 6 X0 4 DBINE2FRT 220 L EME 2R L E Lz, [
] BEEZ TS &0 SURAY 5. @attract (~%EE 2025, W13 2) 2M@EYITT, HED
attack 13 (~%K%B3 2), @attempt 13 (~%ik#H 2). @afford 17 (~DOREAH 2) =D TAH
T3S
O#R : [z us — 3 ] attract attention: 71 H %5 %, attract customers: FZMHEUGAY / [
Fag - 0] draw: (AN%) Gloik-oTL % - 5l & &2 5, appeal to: ~ICFFRA 2T 5 - KICTAD
ha / [%#:E] &=L

(##55]



[FIER] cofRAEMEZTAra -1 —YgGAiTnhno T, TiohReicMmbb Rt Ed, [

B RAEVIDOK Sy E LTT AT —=ADB AT B0 E ) a2 k25, Gcontain (~% & -

A->Tw3) HEYcd, mEDDconnect X (07 <), @confuse 13 GRELX € %), @confirm (¥
(BT %) RO TRBETT,

Q&R : [2 v — 3 ] contain information: 158 % &t / [EFEE - v501F]) include: (4

ko—fe L) ¥ / [Z&FE] RIGCEEIEKRE %) T 5

4.
.
(#7351)
[FIER] K2 ix. Bt AREOEEIEEL 5 2 2 TEASMECCF, ] it
(community) (CBdb 2RO & L <., Dsocial (L&) 25T T3, & D@solar 13 (K
Fo). Gsilent 13 (#2272). @sacred ¥ (FE#7x) RO TRETT,
Q@R [z us— 3] social media: ¥ —3 ¥ VAT 4 7, social skills: fh&t: - w255l / [3E
il - 04313 societal: #:4 (k) © (BEWEIH) |, public: %o / [%#F:E] [z (A
2%) |

5.
s

)
[FIFR] AR 7280, IRITHT L WEREZE S /RSB H Y $EA, [l HzH S 720 0eHEN
AN %EAGT 720, @income (A/FifH) YT, & DDoutcome i (#iF). @welcome X
(B, Gimpact 13 GZE) O THRETT,
QR : [z v — = ] annual income: 1Y, source of income: AR / [FAFZEEE - 53 10])
salary: #5kt (AfG7 SEEH) , wage: E® (Gr@iRflic 3 2B / [HFE] &L

6.
;
(#78%)
[FIFR] EEi R o2 E T 272010, BELLEHDOL WRMHEZIV RS BT 2) Xoic
el L, [ @EoZDICEC DR [HYERS ] &v )30k 5. @Oeliminate (BEFRT

3/H0 L) @Y s, & DQelaborate 13 (A&IC/ES). @estimate 1 (RFED %),
@educate 1z (HET3) HRDOTHRETT,



O@HRE : [z v/ — 2 ] eliminate waste: K% 4 <, eliminate arisk: UV 27 %$kbr32% / [
il - v 1] remove: BUD RS (M) |, getrid of: WL5r5 2 - U BR< (DB / [B#
i) eliminate: (Be#E %) Mg 22

7.
;
)
[FIER] LB F VIR L T o2 il b b T, Bukl bicz oL WilicAL E L
T2o  [MAFR] RUBRL TR o 72 DICHIK L7z & v 5 PR OFER 2R $TURS & . Osurprisingly
(Fev7=z ko) YT, #ED@gradually 13 (Frx i), Gfrequently i3 (JEEIC),
@initially i3 (FI® %) %O TRETT,
OHRE : [2 v — 3 ] notsurprisingly: # < 12® 72 6 72\ 23, surprisingly good: # <1z &RV /
[EEFEEE - 2597 1F])] unexpectedly: FHH23 (i) | amazingly: #< 13 (BER) / [%#
il L

8.
;
)
[FIER] Z offfkid,. BLWREICERCREZHHG T 2020 Cwg 3, [iFi] [supply A with
B (AICB Ztfa3 %) ofi b Tts ), WoTwd Ax & x5 2 2 kv . DOsupply
(ft4a32) »hEY)cF, HEDDapply (X (FFLAL - #H T 2). Greply 13 GEFEEZT2).
@comply 1 (EH) HDTHETT,
Q@R : [2 v —v = ] supply and demand: FE & ff5 / [BEEGE - ffiva531F] provide: s
% (supply & IZIEFHFEZBHEX O BHERE) [/ [HREE] 45 (56, SRS

9.
:

(#78%)
[FIiR] BlgE =513, HiRoLe 2RI 27-20IC bR ERETH) T L 2FELTVET,
[faat] EEB-CRtlZ [ET35 2] v Rcid, AGE@carry out (~%2FET3 2 HLEFE) 28
YT, & 0Dcall off 12 (~% 1k %), Qcare for 13 (~DEE%E T2 ~%Iftr), @come
across (¥ (~ TR HT) Ao TRETT,
QR : [2 v/ — 3] carry outaplan: GHEi% 3173 %, carry out research: %175 / [#
il - B3] perform: 179 ((EFESL Tl L) |, conduct: FEfid 2 GRHECEMKA L - BHVEE
/ [%#3EE] =L



10.

:

(#7&%)

[FIER] Mz 2 RTic, EHEH > TR I ZEMICHI o T 23w, [ EMzfio TR
(Iength) ZFAR247% & v 5 XWRAHH. @measure (~% %) H#EYICF, % DOmanage (T
(~%EHS 2),. Gmention (T (~ICF KT %), @memorize 13 (~ZWEEL T 2) RO THRETT,

Q@R : [z v’/ — =2 ] measure the distance: #Fff %l 5, take measures: NiKxFH L 5 / [H
it - 0y 1T] weigh: X 2%, count: B a¥x 2 / [%3/EE] 4FL LC D] T~k

11.
.

)
[FIER] BlEFE B3, ZOHIKTIAA > TW 2 H L WIRKOEREZ B2 5 =0 It {To T
9, [fEE] wREE RO T 5 720 oREAN g iEE & LT, Wresearch (WF5E/3d#) A5@EY)C
F, conduct research T [#ff%E% 1T |, research |3i@H ., FArJH4& e L<ifkbhnt 3, #HED
@resource ¥ (&), Grespect 1& (EHL), @reward 13 GREM) 7o cA#E T,
QR : [z v/ — =3 ] carry out research: W92% 17T 9, market research: ishai# / [HE#ARE -
ffivsgriF] study: #5d - iff5E (research X 0 JAF%). investigation: ## - BV R~ / [£&F:E] %«
L

12.
‘

(#78%)
[FIER] 5B 2 B2 D BEDIEICEHT 272010, RICHEELZ R LT RS —F 4 — 2B n %
L7zo [fER] B 2R 2 5 3—7 4 —D HWZ R T XRA &, @in honor of (~ICHiELZ&RK L T/~
ZHLLC) EY)ITE, & oDin spite of 13 (~I1Cd 2 Ab 5F), @in front of 1F (~DRETIC),
in place of I (~Dfb hiC) DO THETT,
Q@R : [2 v — =2 ] inhonor of the guest: 7 & + IZHIZE % % L T, a monument in honor of: ~
il L=/ [EFRE - v 1F) inmemory of: (W A) %#{8A T, in celebration of: ~% -
T / [%%5E] honor: 48 - ek




(#755)
[FIER] SWELHTIC, FTICHEREL2 > TV T ERERLTL I W, [#il] BeD -0 IR
ZRTXRTH . @make sure that (~TH 2 Z &L #ERT 5 - HEICTZ) MEYITT, HEED
(Dmake believe that i3 (~ &35 59 %29 %), @make clear that 13 (~%WH 5213 3%), @make
known that (3 (~%2H b4 %) RO TRETT,
Q@R : [z v —3 3 ) makesure of: ~%HEDL® 2 (ZiAnk5HE) / [HEFEE - Hvnid)
confirm: R4 2 (FHHEL LS pHEAMIT B) ,check: Hilkd 3 / [£FEE] &=L

14.
;

GED)
[FIER] HHOHERNY X o ofLivid, BEREESCE T ICOR 2[R 2H 0 3,  [fEi] EYEi
A2 ¥ % — (biological ...) Zf§3 kA 5. @rhythm (V X4 - EH) 25U cd, EED
Orhyme (& (#). @range (3 (#iH), @route (¥ GEFf) =D THETT,
Q@R : [2 v/ —> =2 ] circadian thythm: #EH U X2 (RKNEEEH)  /  [EFERE - #Hv900]
tempo: 7 v (HFXEOHEE) / [£FE] &L

15.
;

(FZ]
[FIER] 2 —F13, 2B EFICIHRTF vy v A Vv ICh 2 RERBERNIAD L LIELTVE T,
[EE] Mk RRCHII O REN: (RaAH) %K 3RS 5. @potential (BTERES). wlHEM:) 2%
vlod, #EoOpattern 13 (1K) . @pollution (3 (754%). Gpermission (& (GFr]) 7D TAE T
ER
Q@R : [2 17— 2 ] reach one’s full potential: #7ERES) % e KR ICFKHH 3 5, potential
customer: FIA#A%K / [JEFZEEE - v )] possibility: (FREZ Y H %) wJfeM:, ability: (R
R CRioCT\w3) Re / [ZEEE] WA & LT NBTER 75




